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OBJECTIVE
Improve the Parlay Hub feature to supercharge
Parlay advantage

 

Action: Add influencer pop-up 
Increase Parlay GGR market share by 20% over the next 12
months (SBJ Illinois 2022)
High profit margin, weed out competitors
Engage exisiting power users
Expand consumer demographics



why the parlay?
Biggest Revenue Driver

71% of bets placed on FanDuel were Parlays
Profit margin 24%
FanDuel Parlay handle market share +40% 
$232.6 million Parlay GGR in 2022 

Get more out of power users
Highest profitability feature
Place bets daily

Opportunity to expand and diversify consumer base
Demographics: age, gender, race, income level

Illinois Data SBJ



IPSOS

SBJ

charts
Men under the age of 35
White (51%)
High Income Earners (100K+)
Extend to new demographics



Informal survey
Understanding the betting habits of power users:

n= 25 consistent users of FanDuel Parlay feature
Age 21-34

Parlay is favorite feature 
High reward 
Customizable

Personalized Parlays
Daily Specials
Wider selection of live in-game Parlays
Fun & Creative



Influencer Pop-up
Display influencer’s parlay bets

E.g. Drake

Personalize Parlays 
The Pulse

Utilize their platform to draw eyeballs
Social Media
Podcasts

Engage diverse demographics
Budget strategy in Appendix



follow up survey

80% of participants said they would place more parlay bets

Notable Wants
Retired athletes (influencers) from their favorite teams
Live upates & chat room

Potential AI integration
Customize user profile toward betting habits & location

How do you feel about seeing your favorite influencer’s
Parlay bets?



Competitors stealing market share
e.g. DraftKings, BetMGM, Bet365

ROI for influencers is below expectations
Economic cyclicality

Recession
Inflation

Government Regulation

risks & considerations



Supercharge Parlay Advantage
Grow Parlay GGR market share by 20% over the next
12 months

Survey 
Consumer research

Influencer Marketing Pop-Up
Drive profitability
Increase Parlay handle
Engage power users and new consumers

Risks

approach & methodology



1.https://www.statista.com/outlook/dmo/eservices/online-gambling/online-sports-betting/united-states
2.https://www.sportsbusinessjournal.com/Articles/2023/12/04/betting.aspx#:~:text=%E2%80%9CWhat%20we're%20seein
g%20in,chief%20revenue%20officer%20for%20BetMGM.

3.https://www.businessofapps.com/data/fanduel-statistics/
4.https://www.ipsos.com/en-us/sports-betting-everywhere-how-do-americans-feel-about-
it#:~:text=2.-,Sports%20bettors%20are%20more%20likely%20to%20be%20men%2C%20younger%2C%20and,higher%2
0risk%20of%20gambling%20addiction.

5.https://impact.com/partnerships/how-much-do-influencers-charge-per-post/
6.https://www.businessofapps.com/data/draftkings-
statistics/#:~:text=DraftKings%20made%20%242.2%20billion%20in,came%20through%20its%20sportsbook%20service.

7.https://cdcgaming.com/draftkings-and-fanduel-most-favored-by-bettors-as-omnichannel-approach-may-not-be-
working/

work cited



thank you



Appendix-
Target Audience 

Age, gender, race 

Influencer Tier (Impact/WRAC)
Micro (best engagement)
Macro

Platform Choice
Instagram, TikTok, Youtube

Content Type
Engagement & Reach Metrics

New Parlay users
Increased number of Parlays placed
Impressions

Influncer Budget
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